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 5 Easy Steps 



1.The Nuts & Bolts  
2.Know your audience 
3.What does your audiences want to 

hear about 
4.Develop a plan 
5.Talk, Listen, Connect 
Bonus points: Tips You Can Use 

 



Decide how you want 
to tell your story 
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Let’s Start With the Nuts & Bolts 



Official Page 



Closed group 



Secret group 



Virtual Fair 



Visit a booth 

Let’s Talk Live Events Right Quick 



Join us for a Tweet Chat Town 
Hall 14 May from 7-9:00 pm EST. 

#BlendedRetirement 

Wait, hold up. What’s a “hashtag?” 



What’s a #Hashtag? 

• Labels 

• Join the Conversation 

• Attract your target audience 

• Know best practices 
– #MilSpouse 

– #Military 

– #MilFam vs. #MilitaryFamily 

– TBT 

– FollowFriday 

 







Snapchat 



Repeat After Me 

Not Every Platform Is For Everyone  
 



Know Your Audience 
2 

Are you talking to me? 



1.Spouses 
2.Children 
3.Parents 
4.Grandparents 
5.Uncles & Aunts 
6.Marines 



Gen Z 
2001- 

15 years old & 
under 

 

Meet the Generations 

Baby Boomers 
1946-1964 

52-70 years old 
 

Cell phones-talking 
Email 

35-51 years old 
 

Generation X 
1965-1981 

Email, Cell phones, 
text, social 
networks 

Millennials 
1982-2000 

16-34 year olds 
 Online social networks, 

IM, cell phones, text, 
blogging 



What do your audiences 
want to hear about? 
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Zzzzzzzzzzzzz…snort! 



411? 

What’s the 

Shout Out to my Oki Folks! 



Information for Familiesç 



Marine Pop Culture 



Humanize It 
Be Personal! 



Go Live 

Be Timely 



Caption the Photo 

Engage your audience 

Top Shot 



Be Relevant 

Attract 
Attention to 

Your 
Message 

using 
Current 
Events 



31K 

Don’t be afraid to 
have a little fun! 

11k 

Shares 

1 k 

Comment

s 



I get by with a little help from my 
friends 

• MCCS 

• Military OneSource 

• Department of Defense/DoDLive 

• Tricare 

• Facebook 

– Installation FB pages 

– Military OneSource 

– USO 

 



 Develop your plan! 
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 So, How are you going to do this? 



Assemble a Smeek Team 

•Research 
•Posting 
•Monitoring 
•Listening 
•Evaluation 



Commander must decide who will play a 
part in the command’s communication 

 

•Public Affairs Officer & Combat      
Camera 

•Family Readiness Officer 
•Other designated Marine 
•Commanding Officer Spouse &  

Volunteers 



  Use the help that’s out there 

Tip 
#1 

The Social Corps &  
USMC Social Media Page 

GO HERE:  
www.marines.mil/Ne

ws/Social-Media/ 



The mission of this Facebook page is for 
the family and friends of our Marines 
to have a way to keep in touch with the 
battalion and see what is going on. This 
page is also for family members and 
friends to be able to communicate and 
socialize with one another. 



Community Guidelines 

For Deploying Units – 
Don’t forget to remind 
your audience about 

OPSEC guidelines 



Determining Content 



When to post? 



Fear Not!  



Measuring Success 



Delete or Not to Delete- 
That is the Question 

– Give fans and followers consideration.  

– Hate speech, online attacks, bullying, and 
inappropriate behavior should be spelled out in 
your terms of use.  

– Most social users understand the rules of the 
road. Generally speaking, the fan base is looking 
to you to make sure everyone behaves. If they 
aren’t breaking the rules, let them communicate.  

 



         Talk, Listen, Connect 
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 That’s what makes it social 



Parting wisdom 
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Safety Checkup 

Tip 
#1 

Preach Protection 



Encourage PERSEC 

Tip 
#2 

Preach Protection 

1)Don’t “check in” places 
2)Be aware of your backgrounds in photos 
3)Giving away location clues 
4)Advertise you’re alone 
5)Consider Reviewing Tags 



When the news gets out on  
social media first… 

If you aren’t talking about it, someone else 

will. 

 

 YOU set the tone for the message 



#Questions? 

Melissa A. Duncan 
nickandmelissaduncan@gmail.com 
 



 Congratulations! You’re 
officially #Smeeks!  
#MarineSpousesRock 


